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Abstract

This study explores the factors influencing income among Ayam Taliwang culinary businesses in Taliwang,
Cakranegara, Mataram City. Using an associative research design and census approach, it examines the effects of capital,
workforce sige, experience, education level, and working hours on business income among 100 entrepreneunrs. Data were
collected through structured questionnaires and analyzed with multiple linear regression. The study highlights the
significant influence of these variables and identifies experience as the most dominant factor. By addressing a culturally
specific context, this research contributes to understanding income determinants in the culinary sector and offers insights for
enhancing business practices. The findings support targeted strategies for entrepreneurs and policymarkers to foster economic

growth in local culinary industries.
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INTRODUCTION

The growth of micro-enterprises has become increasingly prominent, particularly for policymakers
and economic stakeholders. Micro-businesses contribute to job creation and societal income growth,
often with minimal capital requirements. Culinary tourism, which integrates local wisdom and culture,
has emerged as a vital subset of the tourism industry. Among the cultural culinary icons of the Sasak
people in Lombok, Ayam Taliwang stands out as a heritage dish, symbolizing the community's rich
gastronomic traditions.

Ayam Taliwang’s culinary industry is deeply rooted in the Karang Taliwang community of
Cakranegara. This industry is flourishing due to daily production and a significant number of producers.
Many individuals venture into this sector to boost family income and generate employment
opportunities. Critical factors influencing the success of Ayam Taliwang businesses include capital
investment, workforce size, education, working hours, and prior experience. This study aims to explore
how these variables affect the income of Ayam Taliwang entrepreneurs in Taliwang, Cakranegara

Capital is a foundational resource for any business. Defined as financial or material resources used
for operational activities, sufficient capital ensures smooth production and sustainable growth (Gross-
Gotlacka et al., 2020).

Workforce refers to the active labor force engaged in production activities. The availability of skilled
workers is pivotal for achieving business objectives and enhancing productivity (Sarwar et al., 2021).

Experience influences decision-making, efficiency, and innovation in business. Accumulated
experience enhances entrepreneurs’ ability to address challenges and optimize operations (Saroso et al.,
2020).

Education equips individuals with the skills and knowledge required to manage businesses
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effectively. According to Becker’s human capital theory, higher education levels correlate with
improved productivity and income (Prada & Cimpoeru, 2019).

Previous studies have explored factors affecting business income in various contexts. For instance,
(Siagian et al., 2023) examined income determinants in Tebing Tinggi’s culinary sector, while (Mustapa
et al., 2019) investigated micro-enterprise growth in Malaysia. This study extends the discourse by
focusing on Ayam Taliwang culinary businesses in Lombok, emphasizing local cultural and economic
dynamics.

The exploration of factors influencing business income, particularly within the culinary sector, has
garnered significant academic attention. This discourse can be further enriched by examining various
determinants that affect income levels in different contexts, such as socio-demographic characteristics,
sales turnover, and the impact of digital marketing.

Firstly, socio-demographic factors play a crucial role in shaping entrepreneurial intentions and,
consequently, business income. (Abdullah Khamis Al-amri et al., 2022) highlight that higher income
levels and access to loans can motivate individuals to start new businesses, suggesting a direct
correlation between socio-economic status and entreprencurial activity. This is echoed in the culinary
sector, where the socio-economic background of entrepreneurs can influence their business decisions
and income potential. Furthermore, education is identified as a significant factor that enhances
entrepreneurial competence, which is essential for navigating the complexities of the culinary business
environment (Fachrozi et al., 2024; Handayani et al., 2023).

In addition to socio-demographic influences, sales turnover emerges as a critical determinant of
income for Micro, Small, and Medium Enterprises (MSMESs) in the culinary sector. Dewayanti
(Dewayanti et al., 2024; Hidayat et al., 2024) emphasizes that sales turnover is positively correlated with
income levels, indicating that effective sales strategies are vital for enhancing profitability. This finding
aligns with the broader literature on MSMESs, where sales performance is often linked to overall
business. Moreover, the length of time a business has been operational can also significantly impact
income, as established businesses typically have a more extensive customer base and brand recognition.

Digital marketing and technological investment are increasingly recognized as pivotal factors in
enhancing business income. Research by (Hutabarat & Suasih, 2023) suggests that businesses leveraging
e-commerce and digital marketing strategies can experience substantial increases in income. This is
particularly relevant for culinary businesses in Lombok, where local cultural dynamics can be effectively
promoted through digital platforms, thus attracting a broader customer base and enhancing sales.

Moreover, the role of government policies, such as permit relaxation, has been identified as a factor
that can positively influence the income of micro and small businesses. (Syafrizal & Djamaluddin, 2023)
discusses how regulatory support can alleviate operational burdens, thereby allowing businesses to
focus on growth and income generation. This aspect is particularly pertinent in the context of the
COVID-19 pandemic, where many businesses faced unprecedented challenges.

It is hypothesized that capital, workforce size, experience, education level, and working hours
significantly influence the income of Ayam Taliwang businesses. Among these, experience is expected

to have the most substantial impact.

METHODS

The research employed an associative design to examine relationships between variables. A census
approach was adopted, encompassing all 100 culinary entrepreneurs in the target area as respondents.
Data collection relied primarily on structured questionnaires, supplemented by interviews and direct
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observations to ensure comprehensive insights. The data analysis followed a robust methodology,
including validity and reliability tests to confirm the soundness of the instruments. Additionally,
classical assumption tests, such as normality and multicollinearity checks, were conducted to validate
the regression model. Multiple linear regression analysis was employed to assess the influence of
independent variables on the dependent variable. Significance levels were evaluated using F-tests and t-
tests with a 5% error margin, enabling precise identification of the most impactful factors driving

income variations.

RESULTS AND DISCUSSION

To evaluate the factors influencing the income levels of Ayam Taliwang businesses, data from the
survey were meticulously analyzed to provide answers to the proposed hypotheses. The validity test
results indicated that all questionnaire items were valid, as demonstrated by their correlation
coefficients exceeding the critical threshold of 0.3. These results affirm that the instruments used were
capable of accurately measuring the intended variables.

Moreover, reliability testing revealed high internal consistency, as evidenced by Cronbach's Alpha
values surpassing 0.6 for all variables. This level of reliability underscores the dependability of the data
collection tools, paving the way for their application in subsequent analytical stages without concern for
Inconsistency.

The histogram analysis confirmed that the data distribution followed a normal curve. Additionally,
the Normal P-P Plot further validated normality, as the data points were closely aligned along the
diagonal line, indicating that no significant deviations were present.

Multicollinearity was assessed by examining the Variance Inflation Factor (VIF) and tolerance
values. None of the independent variables exhibited VIF values exceeding 5 or tolerance values below
0.1. This demonstrates that multicollinearity was not a concern, ensuring that the independent variables
were not excessively interrelated.

Heteroscedasticity was evaluated by analyzing the scatterplot of residuals. The absence of any
discernible pattern or trend in the scatterplot indicated that the residuals were evenly distributed around
zero. Consequently, it can be concluded that heteroscedasticity was not present in the data, confirming
the consistency of variance across observations.

The regression model developed to evaluate the effects of capital, workforce size, experience,
education level, and working hours on income can be expressed as follows:

Y = 0,574 + 0,430X1 + 0,210X2 + 0,539X3 + 0,256X4 + 0,339X5+e

The regression coefficients for the variables, including capital, workforce size, experience, education
level, and working hours, indicate a positive relationship with the income of Ayam Taliwang culinary
businesses in the Karang Taliwang area of Cakranegara.

The F-test was conducted to determine the simultaneous significance of capital, workforce size,
experience, education level, and working hours on the income of Ayam Taliwang culinary businesses in
the Karang Taliwang area of Cakranegara. The results of the F-test calculation are presented below.

Table 1. F test result

Model Sum of Df Mean F Sig.
Squares Square
1 Regression 31.443 5 6.289 56.639 .000°
Residual 10.437 94 11
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Total | 41.880] 99| | | |

According to Table 1, the calculated F-value is 56.639 with a significance level of 0.000. When
compared to the F-table value, which is determined at a 5% significance level with degrees of freedom
dfl = (k-1) = 5 and df2 = (n-k) = 94, the F-table value is found to be 2.310. Since the calculated F-
value (56.639) exceeds the F-table value (2.310), the null hypothesis (HO) is rejected, and the alternative
hypothesis (Ha) is accepted.

t-test is utilized to assess and determine the significance level or degree of confidence between

variables being studied individually or partially

Coefficients?
Model Unstandardized Coefficients | Standardized t Sig. Cortrelations
Coefficients
B Std. Error Beta Zero-order
(Constant) 574 439 2.569 420
X1 430 .078 232 2.665 .030 .652
1 X2 210 .093 215 2.190 .009 .614
X3 .539 .064 630 8.490 .000 .829
X4 256 .093 271 2.599 .021 .647
X5 .339 .103 276 3.293 .001 .687

In this t-test, the degrees of freedom are calculated as (n-k-1), which equals (100-5-1)=94.
Consequently, the critical t-value (t-table) obtained is 1.984. The computed t-values for the variables of
capital, number of workers, experience, education, and working hours are all greater than the critical t-
value. Therefore, it can be concluded that these four variables individually have a significant impact on
the income of Ayam Taliwang culinary businesses in Taliwang Village, Cakranegara District, Mataram
City.

The coefficient of determination indicates the percentage of variation in the independent variables

used in the model that can explain the variation in the dependent variable.

Model R R Square Adjusted R Std. Error of the | Durbin-Watson
Square Estimate
1 .8662 751 .738 .33321 2.143

The coefficient of determination (R?) value of 0.738 indicates that the variables, including capital,
number of workers, experience, education, and working hours, contribute 73.80% to explaining the
income of Ayam Taliwang culinary businesses in Taliwang Village, Cakranegara District, Mataram City.
This means that 73.80% of the variability in income is directly influenced by these factors, while the
remaining 26.20% is determined by other factors outside the scope of this study.

The Effect of Capital on the Income of Ayam Taliwang Culinary Businesses in Taliwang
Village, Mataram City

Capital, often referred to as investment, is a crucial component in any business or industry. It can
be defined as the expenditure a company incurs to acquire capital goods and production equipment to
enhance its capacity to produce goods and services. An increase in capital goods enables a company to
produce more goods and services in the future (Dalimunthe & Patrisia, 2019).

Based on regression analysis, the capital variable (X1) shows a positive but insignificant effect on
the income of Ayam Taliwang culinary businesses in Taliwang Village, Cakranegara District, Mataram
City. This indicates that an increase in capital does not necessarily lead to higher income. Several
factors, such as the number of competitors and marketing strategies, may influence this outcome,
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preventing income from consistently rising alongside increased capital.

A study by (Habibah & Astuti, 2019) also highlights three variables that significantly impact income:
capital, business duration, and labor. Meanwhile, education and location were found to have no
significant effect. The F-test results indicate that all five variables—capital, business duration, labor,
education, and location—jointly influence income. However, based on the Standardized Coefficients
Beta, business duration was identified as the most dominant factor among the five variables.

Capital remains a vital factor in culinary businesses. It serves as a tool for production activities,
including paying wages and covering other costs. Without sufficient capital, the production processes in
culinary businesses cannot run smoothly.

The Effect of Labor on the Income of Ayam Taliwang Culinary Businesses in Taliwang
Village, Mataram City

According to (ALOSHYNA & Kozenkov, 2022), labor refers to the total population within a
country capable of producing goods and services, provided there is a demand for their labor and they
are willing to participate in such activities. Typically, this encompasses individuals aged 15-65 years,
although in Indonesia, it includes all individuals aged 10 years and above.

Based on regression analysis, the labor variable (X2) has a positive and significant effect on the
income of Ayam Taliwang culinary businesses in Taliwang Village, Cakranegara District, Mataram City.
This indicates that an increase in the number of workers leads to higher production levels, which
subsequently results in an increase in income.

A study conducted by (Do & Minamoto, 2021; Faying, 2020; Zhou & Li, 2023) further supports
this finding, showing that eight variables—capital (X1), labor (X2), education level (X3), business
duration (X4), participation in associations (D1), training (D2), access to financial institutions (D3), and
the presence or absence of artisans (D4)—simultaneously have a significant impact on income in the
leathercraft industry. Labor, in particular, positively influences income, meaning that an increase in the
workforce enhances production activities, ultimately boosting the income of Ayam Taliwang culinary
businesses in Taliwang Village, Cakranegara District, Mataram City.

The Effect of Experience on the Income of Ayam Taliwang Culinary Businesses in Taliwang
Village, Mataram City

Business duration is a key determinant of income, particularly in the informal sector. It reflects the
time entrepreneurs have spent managing their businesses, which translates into experience. According
to (Gielnik et al., 2018), greater experience leads to better business quality. The experience variable is
measured in years, where longer operational periods provide entrepreneurs with more knowledge and
skills, making experience a significant factor in increasing income. However, shorter business
experience does not necessarily result in lower income compared to those with longer experience.

Regression analysis reveals that the experience variable (X3) has a positive and significant effect on
the income of Ayam Taliwang culinary businesses in Taliwang Village, Cakranegara District, Mataram
City. The coefficient indicates that for every additional year of experience, income increases
proportionally. These findings align with (Huang, 2023) research, which identified capital, experience,
and labor as significant factors influencing income, while education and location were not statistically
significant.

The data also indicate that only a few entrepreneurs in the area have been running their businesses
for an extended period. The length of time an entrepreneur or worker has been active in the business
directly impacts income. Longer work experience generally equates to higher income due to the
accumulation of skills and expertise. Experience facilitates more efficient operations, ultimately yielding
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greater results and higher income levels.
The Effect of Education Level on the Income of Ayam Taliwang Culinary Businesses in
Taliwang Village, Mataram City

The education level does not have a significant impact on the success of Ayam Taliwang culinary
businesses in Taliwang Village, Cakranegara District, Mataram City. While it is assumed that higher
education levels could lead to higher net profits under the assumption of other variables being constant
(ceteris paribus), the study finds no substantial difference in net earnings between sellers with higher
education levels and those with lower education levels.

The Ayam Taliwang culinary business operates in a perfectly competitive market. This type of
business is accessible to anyone due to its low capital requirements, minimal need for specialized skills,
and no strict educational qualifications. Although sellers with higher education levels may achieve
slightly higher net profits, there is no significant difference in earnings among sellers with educational
backgrounds ranging from elementary to high school.

This finding aligns with the study conducted by (Wahyuni et al., 2019), which supports the
conclusion that education level does not determine business success. Even individuals with lower
educational attainment can achieve high levels of success. In other words, the success of small
businesses is not dependent on the education level of the entrepreneur.

The Effect of Working Hours on the Income of Ayam Taliwang Culinary Businesses in
Taliwang Village, Mataram City

The number of working hours significantly influences the success of Ayam Taliwang culinary
businesses. Longer working hours lead to higher net income for sellers, assuming other variables
remain constant (ceteris paribus). An increase in working hours directly contributes to a significant rise
in net profit.

Observations and interviews with sellers reveal that customers often use Ayam Taliwang stalls not
only as dining places but also as venues for relaxation, discussions, or staying awake late into the night.
To increase their sales, sellers typically operate their stalls until late at night or early morning.

Sellers generally have specific working hours, such as from 5:00 PM to 2:00 AM. However, these
hours are flexible and depend on the sales performance. If the food sells out before 2:00 AM, sellers
may close earlier. Conversely, if there is leftover stock, they may extend their operating hours until
dawn (4:00 AM). This adaptability allows sellers to maximize income by aligning their working hours
with customer demand.

CONCLUSIONS

This study concludes that the variables of capital, workforce size, experience, education level, and
working hours all have a significant positive influence on the income of Ayam Taliwang culinary
businesses in Taliwang, Mataram. Individually, the t-test results demonstrated that capital (t = 2.665, p
= 0.030), workforce size (t = 2.190, p = 0.009), experience (t = 8.490, p < 0.000), education level (t =
2.599, p = 0.021), and working hours (t = 3.293, p = 0.001) each contribute meaningfully to income, as
their t-values exceed the critical value of 1.984 and their significance levels are below 0.05.

Simultaneously, the F-test results revealed a strong collective impact of these variables on income,
with an F-value of 56.639, surpassing the F-table value of 2.310 at a 5% significance level. This
confirms that the model as a whole is statistically significant. Among these variables, experience
emerged as the most influential, with the highest t-value of 8.490, emphasizing its critical role in
building consumer trust, operational efficiency, and business sustainability.
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These findings advance the understanding of income determinants for culinary businesses, offering
practical implications for entrepreneurs and policymakers. Entrepreneurs should focus on accumulating
relevant experience and enhancing their operational practices to maximize income. Stakeholders can
facilitate this by providing training programs and resources to improve business competencies. Future
studies could explore additional factors, such as digital marketing strategies or market competition, to
further enrich this field of research.
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